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Fxecutive Summary

Thank you for the opportunity to prepare this Search Engine Optimization
Analysis for Bria Hammel Interiors. The analysis reviews website analytics,
onsite SEQ, off-site SEO, social media and video. Explanations of the topics
covered and findings in the data can be found within the individual sections.
The analysis is concluded with my recommendations based on the data
found and my rationale for these recommendations. Also included is an
Appendix with data referenced in sections. Due to this site being so large the
Appendix has data of a maximum of 3 pages for the respective section. Upon
request full reports of the data can be given.



Website Analytics

Traffic
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Overall traffic - 90-day window July 16th, 2019 - October 13th, 2019
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Year over Year (YOY)

October 13th, 2018 - October 13th, 2019
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Search Engine Traffic

90 Day Window July 16th 2019- October 13th 2019

Search Engine Traffic - Last 90 days

All Users
100.00% Users
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Jul 16,2019 - Oct 13, 2019
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90 Day Window Comparison to Previous Year
July 16th, 2019 - October 13th, 2019

July 16th, 2018 - October 13th, 2018

Search Engine Traffic Comparison
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Search Engine Traffic Year over Year (YOY)

October 13th, 2018 - October 13th, 2019
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Search Engine Traffic YOY
Oct 13, 2018-0ct 13,2019
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Direct Traffic 90 Day Window

July 16th, 2019 - October 13th, 2019

Direct Traffic Last 90 Days
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Year over Year (YOY)

Direct Traffic YOY
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User Behavior

Average Time on Site

Audience Overview
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Jul 16,2019 - Oct 13, 2019
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Bounce Rate 90 Day Window

July 16th, 2019 - October 13th, 2019

Audience Overview
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Network Referrals

90 Day Window July 16th, 2019 - October 13th, 2019

Social Referral
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Onsite Analysis
URL Evaluated: https://briahammelinteriors.com/

Overview

The onsite website audit addresses the overall content within BHI's website related
to pages, images, and user experience. This audit will show important aspects of
search engine optimization and how it relates to the website to help you understand
areas that are performing well and areas that could be improved. It is important to
consider that BHI has recently moved their site to a new redesign in WordPress as of
June 2019.

Items to be Addressed

% Visibility

% Meta

< Content

% Links

< Images

% Semantics

« Desktop Page Speed
<% Mobile Page Speed


https://briahammelinteriors.com/
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Visibility Issues

o4
<

What is it?

Visibility Issues have to do with your website pages and their visibility on the
web. A page error occurs when a page cannot be viewed, which could be
caused by problems with the code on the page or with the hosting provider.
Most commonly found are 404 errors, which means the page was not found. It
could have been either removed or moved, but the URL was not changed
accordingly.

Why does it matter?

404 errors can be frustrating for users when they are expecting to see content
on the page or link they clicked that brought them to a new page. This can
affect their experience with your site in a negative way.

Findings in the data

| found 73 pages with 404 errors, most being this page repeated
https://briahammelinteriors.com/2012/12/11/louie-6-months-old/img_3714/ and
outdated blog posts or portfolios.



https://briahammelinteriors.com/2012/12/11/louie-6-months-old/img_3714/
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Meta Issues
Meta Descriptions

R
0‘0

R
<

What is it?

Meta descriptions: Provide a brief summary of the page’s content. They are
found in the HTML and are placed as tags in the <head> section of the HTML
document. They are typically up to 160 characters long in search results and
help the user glean more information to hopefully have them then click on
the page.

Title Tags: An HTML element that contain keywords that alert search engines
of the website's content, specifying the title of the webpage. The ideal amount
of characters is between 10 and 70 as they are intended to be headings of
page.

Why does it matter?

Meta descriptions: Search engines show the meta description in search results
mostly when the searched-for phrase is within the description, so optimization
of this is crucial for on-page SEO and can highly influence user click-through
rates to a page.

Title Tags: Are critical to both SEO and user experience that is used to briefly
and accurately describe the topic and theme of a page. They essentially help
both users and search engines understand the information that will be
present when visiting the page.

Findings in the data

| found that there are 6 pages (blog posts) with meta descriptions that are too
long, meaning over 250 characters in length. This is more than the
recommended maximum of 160 characters. | also found that are 853 pages
missing a meta description altogether.

This is an example of the contact page without a meta description
https://briahammelinteriors.com/contact
The blue highlighted line of code is showing no meta description.

href="https://briahammelinteriors.com/wp-content/cache /autoptimize/css/

stylesheet

css
autoptimize 2felefd..c
css
-

link type="text/ media="screen” href="https://briahammelinteriors.com/wp-content/cache/autoptimize/cssy

autoptimize cBSblce..css” rel="stylesheet
titlesContact | Bria Hammel Interiors</title
meta name="viewport” content="width=device-width, initial-scale=1, maximum-scale=1, user-scalable=@ == §8



https://briahammelinteriors.com/contact
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Title Tags
| found that 86 pages have a title too short or too long and 6 pages have a duplicate
title. You can find the list of these pages in the Appendix.

Content Issues
Duplicate Content

o4
<

R
<

What is it?

Duplicate Content refers to sizeable blocks of content within your website that
match perfectly with other content or are appreciably similar.

Why does it matter?

Search engines generally do a good job of choosing a version of the content to
show in the results, but it's best practice to reduce or eliminate duplicate
content if possible because sometimes search engines don’t know which
version(s) to include/exclude.

Findings in the data

Raven tools indicated 36 pages that have duplicate content issues. After
looking closer it appears to be shop pages like “Beauty”, “Fashion”, “Home
Decor”, “Kids & Baby.” These are “store” pages that link to multiple distinct
URLs. This shows that the duplicate content is “non malicious” meaning it was

not intended to manipulate search engine rankings to receive more traffic.

Low Word Count

o4
<

R
<

What is it?

Pages with 250 words or less may not perform well in search results.

Why does it matter?

More words give search engine algorithms more context to understand the
content and its quality. Longer copy tends to position better, however, Google
has also said that word count does not indicate quality content.

Findings in the data

Raven Tools indicates there are 543 pages that have content with low word
count. These pages are mostly portfolio pages of projects and blog post pages
with links to different blog posts. None of the word counts are below 100. You
can find the list in the Appendix.
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Link Issues
External Links Missing Anchor or ALT Text

% Whatis it?
Anchor text is the clickable text in a hyperlink and ALT text, also called “alt
tags” or “alt descriptions” are the written copy that appears in place of an
image on a webpage if the image fails to load on a user’s screen.
Why does it matter?
Alt Text helps screen reading tools to describe images to visually impaired
readers and allows search engines to better crawl and rank your website.
< Findings in the data
There are 7,899 external links missing anchor or alt text. Most of the external
linked sites are social media pages as well as Pinterest pins. These are likely
linked via hyperlink and no additional code can be added.

R
<
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Broken Internal Links

o4
<

What is it?

When internal links are broken, it means that links that point to other pages
on your site cannot find the destination page.

Why does it matter?

If there are too many broken internal links found by search engine bots, they
may trigger a “low quality” site signal to a search engine’s algorithm. Broken
links also create a poor user experience.

Findings in the data

There are 719 internal links that are broken. Many pages appear to all be from
the same page https://briahammelinteriors.com/in-love-with-lace/.

There are also quite a few duplicate broken internal links from various blog
posts and projects. | am assuming that when the website was transferred
these links became broken.

Broken External Links

o4
<

What is it?

When external links are broken, it means that links that point to other
websites cannot find the destination page [404-page error].

Why does it matter?

If search engine bots find too many broken external links, they may trigger a
“low quality” site signal to a search engine’s algorithm. They also create a poor
user experience.

Findings in the data

There are 176 broken external links. Bria Hammel is The Tile Shop’s brand
ambassador and the link to the Tile Shop is broken. Other broken external
links are directing to Brooke & Lou and some are broken because those
products are no longer available.

Text The Tile Shop
Image No ALT Text

Text Ella Pillow in Midnight Blue

Image No ALT Text

Text White and Natural Petite Rectangle Cheese Board

Image Mo ALT Text

Text Turkish Striped Hand Towel- Lemon

Image No ALT Text

Text Dolly Napkins in Soft Green - Set of 6 $99


https://briahammelinteriors.com/in-love-with-lace/

Internal Links Missing Anchor or Alt Text

o2
<%

What is it?
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Similar to external anchor and alt text they help search engines better

understand the context of the page you're linking to.

Why does it matter?
They are important for indicating to the search engines the relative
importance of pages on your website.
Findings in the data
The data shows that there are 3,789 missing ALT text for many portfolio
images. You can find this list in the Appendix.

Internal & External Links using rel="nofollow”

K2
0‘0

What is it?

The nofollow attribute is used to annotate a link in order to tell search engines
"l can't or don't want to vouch for this link." In Google, links using the nofollow
attribute also don't pass PageRank and don't pass anchor text.
Why does it matter?
It's considered best practice to not use the nofollow attribute for internal links,
because you're essentially telling search engines to not trust parts of your site.
Findings in the data
There are 606 internal links using rel="nofollow” and 1,363 external links.

Here is an example from a blog post, it shows all the “Reward Style” links to be

no follow.

¥ <a class="1ink icon
81.837@37837837%;
k<& class="1link icon
22.8145814814815%;
k<& class="1link icon
48, 444444404044%;;
¥ <a class="1ink icon
24 ,020000000000%;
k<& class="1link icon
52.748748740741%;
k<& class="1link icon
74.378370370370%;
k<& class="1link icon
51.851851851852%;
k<& class="1link icon
23.7@13858585889%;
k<& class="1link icon
76.444444444444%;
k<& class="1link icon
16.145145145148%;
¥ <a class="1ink icon
G0.740740748741%;
k<& class="1link icon
48.296296296296%;

href="https://rstyle.me/+7f10855bMrTrdglHys21Tw
href="https://rstyle.me/+Klyh11Grij-AHYBACHAGAE
href="https://rstyle.me/+Hun5--a0V106b4zblS ctyA
href="https://rstyle.me/+vBfF7l xKkG3ivFRLWG7I]g
href="https://rstyle.me/+B8kgGOYErlLvgEl jg6hKIKQ
href="https://rstyle.me/+DaAF 30qzfR5aim Sokebw
href="https://rstyle.me/+YeG3GUnsOhv R Vidxckw
href="https://rstyle.me/+smkI5 SkKH7v6roC4ZYPiw
href="https://rstyle.me/+PhntkZQMyo5 dFg5gBBNGD
href="https://rstyle.me/+d8TdYwH PVuc7ph4xVCEFg
href="https://rstyle.me/+PCmenCSiRGUETouTwT xGLA
href="https://rstyle.me/+xt]-BzwSmGruBZ973o0gpul
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LA45974576271%;
.816945152542%;

.796618169492%;

G72457627119%;

.816945152542%;
.469279661017%;
.915254237 288%;
.164154915254%;
.592161816949%;
.966101694915%;
.916313559322%;

.932283389831%;
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Image Issues
Broken Images

o4
<

What is it?
Broken images are corrupted or no longer exist.
Why does it matter?

Page 22

If search engine bots find too many broken images they may trigger a “low
quality” site signal to a search engine’s algorithm. They also create a poor user

experience.
Findings in the data

There are 127 broken images all coming from old blog posts dating back to

2012. They appear to be broken because of the website merge.

PAGE FILENAME ALT TEXT

©n your 1st birthday... | Bria Hammel Imenurs

No Text
[Rttps7/briahammelinteriors com/2013/06/08/on-your-1st-birthday]

On your 1st birthday... | Bria Hammel Interiors

e N s No Text
https:/briahammelinter -your-1st-birthday

Bria Hammel Interiors | 2016 Holiday
Wish List | Caitlin Wilson Pillow

2016 Holiday Wish List | Bria Hammel Intarlors

om/2016/11/28/2016-holiday-wish-list,

Bria Hammel Interiors | 2016 Holiday

https://briahammelinter Wish List | Domino

Bria Hammel Interiors | 2016 Holiday

2016 Holiday Wish List | Bria Hammel Interlors
0 Wish List | Sugar Paper

https://briahammelinteri

s.com/2016/11/28

Bria Hammel Interiors | 2016 Holiday
Wish List | Apple Watch

No Text
Mo Text
No Text
{Deslgn:r 's Secret} Where To Buy Art! | Bria Hammal Interiors
briahammelinteriors.com/2014/02 s-secret Mo Text

TITLE TEXT

No Text

No Text

No Text

No Text

No Text

No Text

Where To Buy Art | Bria Hammel
Interiars

No Text

Where To Buy Art | Bria Hammel
Interiars

Where To Buy Art | Bria Hamme!
Interiars

BRO

Yes

es

es

Yes

KEN
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Images Missing ALT Text

o2
<%

What is it?

The ALT attribute provides search engines with useful information about the
subject matter of the image.

Why does it matter?

The information is used to help determine the best image to return for a
searcher's query, if the images fail to load, and for the visually impaired.
Findings in the data

Raven Tools indicates there are 5,288 images missing ALT text. The first page
of data shows missing alt text on images on the home page.

PAGE ALTTEXT TITLE TEXT BROKEN
BnaHa‘n-:nlml\ \:tf:ju;s; Q rﬁrnesuta Based Interior Design Firm e (T Yes
Bia Hammel nteriors - A Minnesota Based Interior Design Firm o Text Mo Text Yes
Bli::Ha‘:TVnI!VeL \:tf:ju;s; Q rﬁrnesuta Based Interior Design Firm e (T Yes
Bia Hammel nteriors - A Minnesota Based Interior Design Firm o Text Mo Text Yes
e rpammelntarorscomeortac HeTet toes "
°“’T“a’:‘ I‘BI"I" "‘T'“'"" ':"‘:“’"i“'sr ) No Text No Text ves
9:: Te‘anln I\Blnla [i?_l_vflﬂel_ I?_tﬁri_orS_: - No Text No Text Yes
°“’T"a’:‘ I‘BI"I" "‘?'“'"" ':"‘:t""i"'sr ) No Text No Text ves
ourTeam lﬁ!if “f""me' '!":“9‘”‘-"5: . No Text Mo Text Yes

Our Team | Bria Hammel Interiors

toe. mmelinterio No Text Mo Text Yes
ps-//briahammelinteriors.com

TKB
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Semantics

o4
<

R
<

What is it?

Headers are an organization tool in HTML that guide the user through your
web content. It gives search engines cues to assist with categorizing and
indexing websites and pages.

Why does it matter?

If the proper headers are not present, it is difficult for the algorithm to sift
through your web content accurately, which causes indexing issues and
overall SEO issues.

Findings in the data

No pages were found without headers.

Page Speed
Desktop

%%
0‘0

R
<

R
<

What is it?

The time it takes for individual pages to load once a user clicks on the URL. The overall
load time is calculated by averaging the individual page loads. Google uses page
speed as direct ranking score.

Why does it matter?

Fast loading speeds create a better user experience and reduce the chance of users
leaving the site (bouncing). Experiencing slow load times can be frustrating, especially
in our current tech environment where we expect everything to be instantaneous.
Findings in the data

Load time is 0.45 seconds.

This load time is good as it is under 3 seconds. It has been shown that pages that load
longer than 3 seconds tend to have a much higher risk that users will “bounce” from
the site.

Page speed is 89.

The Google PageSpeed tool analyzes a site's front-end performance and offers
optimization suggestions. Scoring is between 0 to 100 points. A score of 85 or above
indicating a well performing page.

The appendix lists the list of suggestions to increase the speed even more such as:
- Eliminate render-blocking JavaScript and CSS in above-the-fold content
- Optimize images
- Leverage browser caching
- Minify JavaScript
These suggestions are explained in the recommendations.
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Mobile Page Speed

Mobile

%
0‘0

R
<

What is it?
The amount of time a website and webpages takes to load on a mobile device.
Why does it matter?
This can affect your ranking when users visit your website on mobile. The use of
mobile is always increasing so it is important not to neglect, as users expect the speed
to be no different, if not better than desktop.
Similar to Desktop Google's scoring is between 0 to 100 points, 85 and above being
ideal.
Findings in the data
Mobile speed score is 80, which is slightly below where we want it to be.
The issues being shown are as follows:
-Eliminate render-blocking JavaScript and CSS in above-the-fold content
-Leverage browser caching
These are addressed in more detail in the recommendations, as well as the data
included in the appendix.
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Offsite Analysis

Url Evaluated: https://briahammelinteriors.com/

Overview

Offsite website analysis looks at the information impacting your organizations web
presence from information outside your website. Bria Hammel Interiors is listed with
Google My Business and Bing Places for Business. The Google My Business listing
has been claimed but the Bing listing has not been claimed.

Items to be Addressed

% Search Engine Business Listing: Google My Business Presence
s Search Engine Business Listing Reviews

% Search Engine Business Listing: Bing Places for Business Presence
« Local Listing Analysis

% Name, Address, and Phone Number (NAP)

< Backlinks

% Social Media Presence

% Competitor Performance Analysis

% SEO Metrics

% Site Metrics

% Social Metrics


https://briahammelinteriors.com/

Google My Business

R
0‘0

What is it?

Bria Hammel Interiors Google My
Business listing is the local listing
within Google searches. It is where
BHI can manage their online
presence across the Google
platform. The listing contains
information such as location, hours,
phone number, reviews, social
profiles, photos, etc.

Why does it matter?

Having a Google My Business listing
essentially allows you to show up in
Google searches and maps and
build credibility with potential
customers/clients. It's also
important to glean insight on how
your brand is being represented on
Google as well as reviews, questions
from customers, etc.

Findings in the data

Bria Hammel Interiors has one
location which has been claimed. It
has also been verified that BHI has
access to manage the content for
their listing.
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e S -

Bria Hammel Interiors

Website Directions Save

4.7 %K% 9 Google reviews

nterior designer in Mendota Heights, Minnesota

See outside

Address: 750 Main St #2714, Mendota Heights, MN 55118

Hours: Open - Closes 5PM =
Phone: (651) 688-1121

Suggest an edit

Know this place? Answer quick questions

Questions & answers
Be the first to ask a question

Reviews from the web
Facebook

4.9/5

Houzz

5/5

Ask a question



Reviews

The more people are
talking about your
business in a positive light
the higher Google ranks
your site. It is always
recommended to
respond to customers
and engage with reviews.

BHI's Google reviews are
great with a ranking of 4.7
out of 5. Unfortunately,
there is one review of 2
stars that is bringing the
overall ranking down a
bit. The individual praised
the work but gave a bad
review based on not
hearing back about a job.

@ Lydla Wagner

* a year ago

They do .=.\||‘Jusulutelg.r beautlful work!

Bria Hammel Interiors

4.7 J kKK
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9 reviews Sort by: Most relevant +

Megan Ward

KKk *k ayearago

Working with Bria Hammel and her team was a dream. Bria Hammel Interiors made building our home a
much more streamlined, and less stressful process. We could turn to BHI for whatever we nesded
including CAD work, custom cabinetry design, ... More

Maryr Ann Zastrow
*hhkkk 2

Bria Hammel \menors is a dream. We were lucky enough to work with them through SD Custom Homes
with our new build. They were professional, innovative, and extremely experienced. From the very
beginning they put us at ease with their ... More

Response from the owner 2 5

Thank you for being such a fun cllent to \mrk with, and for the kind words. Your house is one of our
favorites. We miss seeing you in the studio regularly, but now that we are neighbors hopefully we run
into you at Caribou {carrect per ... More

Lydla Wagner

* %k a year ago

They do ahnsuluiely beautlful work!

But when | reached out to try and work as an intern, or observe for a few days, | got no response from
my letter, and phone calls

But when | reached out to try and work as an intern, or observe for a few days, | got no response from

my letter, and phone calls.

Response from the owner a year age

Hi Lydia! Thanks so much for letting us know. We handle all of our applicants through our link on our
wehbsite where we post all of our current job openings, otherwise resumes can get lost in the shufflel
Feel free to apply using the job link if a position opens up that you are interested in.

This is rectified based on the thoughtful response to Lydia which was a great way to
respond to an issue like this. Although her review brings down the overall ranking,
the response shows that BHI cares about her review which is very important for
reputation management and SEO. In addition, it appears the BHI responds to just
about every review (the others being 5 stars) with a simple thank you, which is a

good practice.



Bing Places for Business

R
0‘0

What is it?

Bing Places for Business is your
organization’s local information listing
within Bing search results on the web.
Users can use this to view your location
on Bing Maps, view reviews, and other
connected information.

Why does it matter?

Having a claimed and accurate Bing
Places for Business listing ensures that
potential and current customers/clients
can find your business and access the
information they are looking for.

FIndings in the data

Bria Hammel Interiors has not claimed
their Bing Places for Business listing
because there is a link at the bottom
asking “Is this your business?” Reviews in
the listing are being pulled from
Facebook. There is one photo that is not
accurate to BHI's brand. All data for the
listing is being pulled from BHI's
Facebook page.

Page 29

ey e 7

s
S
® Ridgepl & O

& 8
i
Tommy Chicago’s
Pizzeria

Oak &

McDonald's, Y

Teresa’s Mexican Restaurant © 2019 HERE

Bria Hammel Interiors
nterior Design

Directions Website
Address: 750 Main St Ste 214, Mendota Heights, MN 55118
Phone: (651) 688-1121
Suggest an edit
Reviews *khkk (26

Facebook - May 02, 2019 07:34 AM

She has so many wonderful ideas that will change your house forever!! @
Full review

* Rk kK Facebook - Sep 25,2017 01:45 PM

Love the colors, the style and all the accents that mix modern & classic .. . .
Full review

*kk kX Facebook - Mar 09, 2017 06:29 PM

Bria Hammel Interiors is a dream. We were lucky enough to work with them

through SD Custom Homes with our new build. They were professional,

innovative, and extremely experienced. From the very ... Full review

See more reviews

Photos 1 photo
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Local Listings Analysis

% Whatisit?
NAP is an acronym that stands for Name, Address, Phone Number. NAP
consistency means that your business's Name, Address, and Phone Number
are consistently listed the same across all platforms on the web from multiple
sources.

< Why does it matter?
NAP is critical for businesses that wish to rank well well in organic search
results because search engines take the data into account when deciding
which companies to show for geo-targeted results. It is believed that Google
and other search engines cross-reference businesses NAP information across
a variety of websites as a validation that it is a legitimate business.

< Findings in the data
Using Moz Local | checked Bria Hammel Interiors online presence. Moz
compares the Name, Address, and Phone across the web, including hours and
photos. There is a small discrepancy in the address coming from Facebook
which is then populating for the Bing listing which can be easily changed.

Your Online Presence Score for:

Bria Hammel Interiors, 750 Main Street,55118 CHANGE LOCATION

o2 Share result [}] Export as PDF

Quality of yvour location data online, out of 10 directories we searched successfully:

60%
MISSING
Optimize your company's
online presence
IMCORRECT
Improve with Moz Local
20%

CORRECT

Results

Your online business listing visibility



Directory

G

Google Search

Al

Google Maps

Facebook

Bing

@

Foursquare

N

Hotfrog

L

us-info

¥

e

ShowMeLocal

Business Info

Bria Hammel Interiors

750 Main Street, Mendota Heights
(651) 688-1121
http:/'www.briahammelinteriors.com/

Bria Hammel Interiors

750 Main Street, Mendota Heights
(651) 688-1121
http:/'www.brishammelinteriors.com/

Bria Hammel Interiors

750 Main 5t, Ste 214, Mendota Heights
(651) 688-1121
www.briahammelinteriors.com

Listing not found

Bria Hammel Interiors

750 Main 5t Ste 214, Mendota Heights
+1(651) 688-1121
https:/briahammelinteriors.com/

Listing not found

Listing not found

Listing not found

Listing not found

Page 3l

Photos

v



Page 32

Google Phone Number Search

R
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What is it?

The direct Google search of the phone number of the organization.

Why does it matter?

It is important that when your phone number is searched the pages directed
to your website show up. This ensures users are able to locate your business.
Findings in the data

The results showing on the first page either direct the user to the official
website or Facebook page, as well as backlinks via informational pages.

(651) 688-1121 L Q

Q al (8 maps @ shopping [ Images (8 videos i More Settings  Tools

About 3,690 results (0.51 seconds)

Bria Hammel Interiors - A Minnesota Based Interior Design Firm
https://briahammelinteriors.com ~

Bria Hammel Interiors makes ordinary, extracrdinary through their proven client and customer
focused service and design

You've visited this page many times. Last visit: 11/19/19

Bria Hammel Interiors - BATC-Housing First Minnesota
https://housingfirstmn.org » members » Default +

May 20, 2019 - Houzz Profile: Bria Hammel Interiors. Pinterest: www.pinterest.com/briahammel
Primary Contact Information. 651-688-1121 (Mobile) ...

Bria Hammel Interiors Mendota Heights MN, 55118 — Manta.com
https://www.manta.com> ... » Interior Decorators and Designers Workroom
Contact Is this your business? Claim This Profile. Bria Hammel Interiors. Phone: (651) 688-1121
Web: www.briahammelinteriors.com/. Name: Bria Hammel

Bria Hammel Interiors - Facebook

https://p.facebook.com » BriaHammellnteriors

Call (651) 688-1121 - 4.9. 4.9 of 5 stars. View 26 reviews - Mary Ann Zastrow— 5 star Bria
Hammel Interiors is a dream. We were lucky enough to work with them ...

Bria Hammel Interiors in Saint Paul, MN - (651) 688-1121 ...
www.buzzfile.com » business » Bria-Hammel-Interiors-651-688-1121 ~

Bria Hammel Interiors is in the Interior Decorating business. View competitors, revenue,
employees, website and phone number.

Architectural Designer near West Lakeland, MN | Better ...
https://www.bbb.org » west-lakeland » category » architectural-designer =

Bria Hammel Interiors LLC - (651) 688-1121. 750 Main St Ste 214, Mendota Hts, MN 55118-
3769. 15.6 mi. A+. Placeholder business logo ...
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Backlinks

% Whatisit?
External Backlinks are links on another website that point to your own. The
data | provide is from Raven Tools which is pulling from Majestic and Moz.
Why does it matter?
It is believed that external links are the most important source of ranking
power. The more external links you have the more authority the website will
have with search engines.
< Findings in the data

External backlinks by (Majestic) 7,409

External backlinks by (Moz) 8,855

Domain authority score (Moz) 39/100

R
<

SEO Metrics
External Backlinks 7.409
by Majestic backlinks
External Backlinks 8,855
by Moz backlinks
Citation Flow 30
by Majestic out of 100
Trust Flow 17
by Majestic out of 100
Domain Authority 39

by Moz
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Competitor Comparison

The three comparable organizations included in the comparison are:
<% Studio McGee (National)
< Martha O'Hara Interiors (Local)

R

% Kate Marker Interiors (Regional)

The full reports can be viewed in the appendix. The following are some key highlights
regarding SEO.

Competitor SEO Metrics

% Whatis it?
The competitor SEO metrics helps offer a quick view of how you compare to your
competition. We are looking at one national, one local, and one regional competitor
which can offer you insight on where you can improve and where you are doing well
in comparison to your competition regarding SEQ.

% Why does it matter?
It's ideal to be outperforming your competitors in SEO as this means you will be
outperforming in web searches and increasing conversions.

< Findings in the data
Bria Hammel Interiors is ranking the following in these SEO metric categories
compared to competitors:

External backlinks (by Majestic): 3rd out of 4
External backlinks (by Moz): 3rd out of 4
Citation Flow (by Majestic): 2nd out of 4
Trust Flow (by Majestic): 1st out of 4

Domain Authority: (by Moz): 2nd out of 4



Social Media & Video Analysis

On the website the follow buttons for the
social media accounts are at the footer.
This does not show an icon or link to BHI's
Youtube channel.

This is the regular header you see when you visit the website.

BRIA HAMMEL

NTE

This blue menu appears as you scroll down the webpage.

Instagram
November 2019 Data

https://www.instagram.com/briahammelinteriors

Instagram is BHI's most heavily used social
media platform. With 116k followers, it yields
the most engagement and presence through
the platform because of the emphasis on
photography and design. BHI has 2,168 posts,
with posts twice every day. BHI also utilizes
Instagram stories regularly which yields
higher engagement. Google Analytics shows
that Instagram yields 20% of sessions and
Instagram Stories, 0.72% of sessions in the 90
day period from July 16th to October 13th.

© | Instagram

f @ @ &

briahammelinteriors

2,168 posts

FOLLOW

Tk followers

..........
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1432 following

© 201% BRIA HAMMEL INTERIORS



https://www.instagram.com/briahammelinteriors/

Facebook
November 2019 Data

https://www.facebook.com/BriaHammellnteriors/

Facebook is the next most used social
network. BHI has 3,546 people who like the
page and 3,725 people who follow it. Posts are
most often shared directly from Instagram.
Facebook yielded 6.5% of sessions in the 90
day period.

On Facebook, BHI also has a Community
section which showcases where they are
mentioned from other pages. This is a great
way to show how BHI works with vendors and
other companies, as well as giving them more
trust with potential clients.

The Facebook account also links to the Houzz
account where users can see many photos
from the projects on Houzz. Users can also
see the reviews listed on Houzz, which helps
integrate those good reviews from that
platform, although they don't show in the
actual Facebook reviews section.
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Bria Hammel S
Interiors e b X
S— ‘ K

@ ‘souors Easeaonineconont2s
people

Reviews shLike | 3\ Follow | A Share

Posts Create Post

ite a post.

<]

Communit
I @ Proovideo TogFriends @) Checkin
Houzz
Email Signup Recommendations and Reviews
Videos © recommen \ded by 12 people

B .
em through SD Custom Homes vt . See More.
March 9, 2017

Do you recommend Bria Hammel Interiors?

-

b Like | 3\ Follow A Share

@ Top Fans

This badge helps you stand out to the Page and others. Become a top fan

BRIA HAMMEI by being one of the Page's most active people.
1(_ Joanne Dickey Riehle
Top fan for 1 month
Bria Hammel
Interiors

Sami Ann

@BriaHammellnteriors Top fan for 3 weeks

5@

Home
Reviews Lori Shirley Pellicci
Top fan for 3 weeks

Photos
Posts

o Sea Al
Events
About Public Posts at Bria Hammel Interiors
Community Bria Hammel Interiors was mentioned in a post
Houzz

Sustainable 9 Design + Build is in Edina, Minnesota
Email Signup G hrs - QY
Videos Less than a week before thanksgiving. Soon kitchens will be filled with
family, friends, and delicious food!
Create a P This week, we will be sharing some of of our faverite kitchen features that

ensure pain-free entertaining.

Starting off with this stunning layout with plenty of gorgecus counter space
and surfaces by Cambria.

Added functionality comes from an additional prep area in the walk-in pantry
complete with more storage and a sink §@... See More



https://www.facebook.com/BriaHammelInteriors/
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Bria Hammel
Interiors
@BriaHammellnteriors

oz Facebook Ratings & Reviews

Home.

Reviews
Photos
Posts
Events
s The Baltimore House | New Con... | The Casco Avenue House | New... | Mendota Heights Townhome | R
Commurity 18 Photos 12 Photos
Houzz ”’1
Email Signup " ﬁ:
Videos _ = | ey v
SGOSY ] 3 D8_—jeN Pl K
P & [ = =
* e L.
Willow Lane House | New Constr... | The Pennsylvania House | New The Highland House | New Cons,

20 Photos

https://www.facebook.com/pa/BriaHammellnteriors/reviews/?referrer=page recommendations s
ee_all&ref=page_internal

BHI currently has a rating € Recommended by 12 peagle
of 4.9 out of 5 which is @

MOST HELFFUL MOST RECENT
pretty outstanding. A90utof5 (D
H Based on the opinion of 26 people
Reviews are ve ry @ Mary Ann Zastrow reviewed Bria Hammel Interiors — @3 e
: March 8, 2017 -
important not only to _ e @
. . Do you recommend Bria Hammel Bria Hammel Interiors is a dream. We were lucky enough to work with them through
pote Nntial clients who m ay Interiors? 5D Custom Homes with our new build. They were professional, innovative, and
. . . extremely experienced. From the very beginning they put us at ease with their
be | nte I’eSted 18] t h e service LD knowledge of the design process. They really took the time to listen to what we
. wanted our house to be and what our vision was. Katie can only be summed up as
but also to SEO. One thin g amazing! Thank you Bria for allowing us to have your wonderfully managed.
. . . exquisitely organized and extracrdinarily trained company work with us!
| noticed, however, is that it ia
1

doesn't appear that man ©

p p y Ratings and reviews have changed

. Mow if's easier to find great businesses with [Ib Like () Comment 2> Share
of the reviews are from recommendatons

actual clients that have €) (voa comment. ©® 8 o
used BHI.

Carol Anne Kemper reviewed Bria Hammel Interiors — @ wes
September 25, 2017 - &

Love the colors, the style and all the accents that

mix modern & classic . . .

o Like () Comment £ Share


https://www.facebook.com/pg/BriaHammelInteriors/reviews/?referrer=page_recommendations_see_all&ref=page_internal
https://www.facebook.com/pg/BriaHammelInteriors/reviews/?referrer=page_recommendations_see_all&ref=page_internal
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Pinterest

https://www.pinterest.com/BriaHammel/

Pinterest is a used heavily and yields a lot of value pertaining to blog posts and
portfolio photos of previous projects. BHI has 2.1 million monthly viewers on
Pinterest. Google Analytics shows that 71.27% of sessions came from this social
network, which surpasses all others by quite a bit. BHI's Pinterest is also used to
promote Brooke & Lou, their sister company.

| -4 3

o\

Bria Hammel Interiors = Following

2.1m monthly viewers

Saint Paul, MN Interior Design Firm located in St. Paul, MN.
Designing traditional hemes with a fresh twist and
livable vibe for clients nationwide.
#BHILiveBeautifully

@ www.briahammelinteriors.com

Activity Community

Featured Seeall boards

Interiors: Living Rooms
474 Pins

38


https://www.pinterest.com/BriaHammel/
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Houzz

https://www.houzz.com/professionals/interior-designers-and-decorators/bria-hammel-interiors-pf
vwus-pf~562092235?

Houzz is the ultimate social media platform for listings.

BHI has 625 followers with 19 projects listed. This social Follow
network appears to be updated the least, and returns the

least amount of sessions to the website with only 0.26% in 625 a0
the 90-day time frame. BHI has 8 Houzz awards and 5 out Eallowers Following

of 5 stars on the platform with 21 reviews - more than any
other social platform. They also have 4 Houzz badges
which helps their reliability on the platform. Houzz is
where we see a lot of reviews from actual clients which
makes sense because the platform is geared exclusively
towards real estate..

Bria Hammel Interiors . Contact Me

s % Jr ok k21 Reviews | Review Me >
Mendota Heights, MN L, Click to Call @ Website

About Us Projects Reviews |deabooks

Bria Hammel Interiors offers full service residential interior design and project management for new construction, remadeling,

VERE and decorating projects. We take on projects of any size and location, with a focus on whole-home or whole-room designs

& Share

Read More v
8 Houzz Awards

O 19 Projects for Bria Hammel Interiors
SERVIC]

L] houiz
2016

SERVICE

Q@ Wayzata, MN

4 Houzz Badges

The Baltimore House | New The Casco Avenue House | Orono Custom Home
T hovzz | | b hovzz Construction and Decorating New Construction
ﬂ )) ! 18 photos 12 photos 19 photos g¥Shared
I houzz - w l
25K a l o
DN R

SAVES. | I

-
Contact Info: | \ -3 X

Bria Hammel


https://www.houzz.com/professionals/interior-designers-and-decorators/bria-hammel-interiors-pfvwus-pf~562092235?
https://www.houzz.com/professionals/interior-designers-and-decorators/bria-hammel-interiors-pfvwus-pf~562092235?
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The reviews on this platform are high quality and in-depth coming from many
clients. | believe the reviews on Houzz are the most valuable to BHI for this reason,
but are likely not viewed as often as the reviews on Facebook and Google.

21 Reviews for Bria Hammel Interiors Write a Review

miaannS14 Relationship Project Date Project Price
Client October 2016 $50.000 - $100,000

Bria Hammel and her team has done spectacular work for us. We built a new townhome in Mendota Heights Mn that came
with great floor plan but only builder grade finishes. They helped us completely retrofit the home with gorgecus choices. We
replaced all millwork flooring,cabinets furniture window treatmemts , appliances and lighting and we love the blue and white
Read More v

i Like (1) March 10, 2017

Mary Ann Zastrow Relationship Project Date Project Price
Client October 2016 $10,000 - $49,999

Bria Hammel Interiors is a dream. We were lucky enough to work with them through SD Custom Homes with our new build.
They were professional, innovative, and extremely experienced. From the very beginning they put us at ease with their
knowledge of the design process. They really took the time to listen to what we wanted our house to be and what our vision
Read More ~

ik Like March 9, 2017

r i Comment from Bria Hammel Interiors:
H A Mary Ann such a wonderful review! We so enjoyed working with you to build your home and excited to continue our
great relationship! We couldn't ask for nicer clients!

March 11, 2017

Jeffrey Court, Inc. Relationship Project Date Project Price
‘% Client January 2017 nfa

This team does fantastic work. Jeffrey Court, Inc. highly recommends Bria Hammel Interiors. One need only to look at the
awards and accolades that they've earned and view their social media accounts to see the quality and professionalism of their
wWork,

ik Like March 2, 2017

Debra smith Relationship Project Date Project Price
Client August 2016 mare than $100,000
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Video

YouTube

https://www.youtube.com/channel/UC0ce5A6VhgHSywyDSAu4YRda/videos

BHI has a youtube account, but a visitor would not know unless they searched for
them in Youtube. This could be added to the list of social icons but is not a very
active platform for BHI is which why they may be choosing to not show it.

There are 3 videos, two of them being related to the sister company Brooke & Lou,
advertising their products. There is one home tour video showcasing a renovation

project. Youtube only has 5 followers and BHI joined in June of 2019 which is quite
recent.

BRIA HAMMEL

INTERIORS

o Bria Hammel Interiors
5 subscribers

HOME VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT Q

Uploads P PLAY ALL

Brooke & Lou | Fall 2019 Brooke & Lou | Life Friendly™ Home Tour: Mariann:

a
Collection - Cottage Renovation | Bria...
84 views + 4 months ago

102 views + 2 months ago 107 views + 5 months ago


https://www.youtube.com/channel/UC0ce5A6VhgHSywyDSAu4YRg/videos
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Facebook Video

https://www.facebook.com/pa/BriaHammellnteriors/videos/?ref=page _internal

On Facebook there are quite a few more videos than on Youtube. These videos have
hundreds of more views then the ones ones on Youtube as well. You can see that the
videos data back to 2015 to 2018. They are very short, and not nearly as much of a
production as the ones on Youtube.

All Videos 1

| . T

= Press play! Did you catch our Congrats to Bria for being named Fun at The Wow Bar Grand Ave! Last moming at market and the
Galentine's Day Brunch on the... by Lee Industries, Inc. as one... 926 views - May 5, 2017 girls are still on a high from all...

1.6K views - February 10, 2018 639 views - May 10, 2017 397 views - October 24, 2016

Ahhhh summer and
construction- gotta love it! We...

462 views - August 4, 2015


https://www.facebook.com/pg/BriaHammelInteriors/videos/?ref=page_internal
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Instagram Video - IGTV

https://www.instagram.com/briahammelinteriors/channel/

On Instagram, there
is one IGTV video
showing a
walkthrough of one
of BHI's projects.

B POSTS IGTV

' ! I;__ ;
odern Tudor Project”



https://www.instagram.com/briahammelinteriors/channel/
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Summary and Recommendations

Onsite Analysis Recommendations

Visibility Recommendations

The visibility issue is due to 404 errors on various pages. It's best practice to get rid of these
pages if they are no longer needed. These outdated pages don't seem to be linked anywhere
internally on the website, which means users won't be accessing these 404 errors this way
but they could be linked to externally. Users would be frustrated to click on a link to a page
that shows an error. | assume many of these errors stem from the website redesign where
many pages were moved around.

Meta Recommendations

Shortening the 6 blog post pages meta descriptions would be a good idea to make it easier
for the user to see the snippet of what the blog post is about. Keep in mind every page
should have a unigue meta description as well.

There are a few critical pages that do not have meta descriptions such as the example of the
contact page which should be fixed.

There are many old blog posts that are missing meta descriptions but it would be a waste of
time to focus on those if they are not driving significant search traffic. Rather, | would focus
on the top 10 percent of blog posts that are driving significant traffic and focusing effort on
those, and making sure they have the best descriptions. You can follow this guide:

1) Up to 155 characters - take enough space to get your message across but in a snappy way.
2) Actionable & written in this voice.

3) Include a call to action.

4) Contains the focus keyword - Google likes this.

5) Stay true to the content.

6) Make it unique.

Content Recommendations

Duplicate Content

The duplicate content is not grounds for action because it is “non malicious,” meaning it was
not intended to manipulate search engine rankings to receive more traffic.

Low Word Count

I would not recommend spending time correcting these low word counts as they are not
necessary for the content on those pages. Most of the word counts are just under the 200
mark. It is a good thing to keep in mind moving forward though, especially with blog posts to
stay around the recommended word count.
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Link Issue Recommendations

Broken Internal Links

Broken internal links are very important for user experience and SEQ. If the links are no
longer needed it would be best to remove them altogether. | noticed that a lot of them are
from blog posts dating back to 2012, and a repeat one
https://briahammelinteriors.com/in-love-with-lace/. | would consider removing them so they
do not continue to negatively affect your sites SEO.

Broken External Links
Fix The Tile Shop broken link. Make sure that when linking to Brooke & Lou the link is always
working. Obviously, products that are no longer available will be directed to a 404 error.

External Links Missing Anchor or Alt Text

To increase your site's accessibility to both users and search engines, it's best practice to
make sure that your links show context in anchor or ALT text, but this is not currently a critical
issue to attend to.

However going forward future external links should have anchor or ALT text present.

External anchor tags should look like this..

anchor = <a href = "briahammelinteriors.com">this is anchor text here what user sees to click
</a>

Internal Links Missing Anchor or Alt Text

An internal text link without anchor text means the user can't see the link at all, even though
it's in your code. An internal link that uses an image for the user to click on but has no ALT
text doesn't tell search engines what that link embedded in the image is about. To increase
your site's accessibility to both users and search engines, it's best practice to make sure that
your links show context in anchor or ALT text. Internal links are more critical to attend to then
the external ones but still not as critical overall. Once again for best user experience it is
important for future links to include these anchor and alt texts.

Internal Links using rel="nofollow”

The data showed that most of the links with “nofollow” were RewardStyle links. For these
affiliate links it is actually best practice to have “nofollow.” When you add any link to your
WordPress site, it's automatically classed as ‘dofollow’. A simple plain link like this, easily
spotted as an affiliate link:

<a href="https://affiliate.namecheap.com/?affld=69775">CGet Namecheap hosting</a>
This kind of link generates traffic to the target site. When you have too many affiliate links or

have too many paid links Google and similar companies give penalties.

Moving forward for any affiliate links continue to use “nofollow.”


https://briahammelinteriors.com/in-love-with-lace/
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Image Recommendations

Broken images

Broken images hurt the appearance of your site, and appearance/aesthetic is a huge part of
BHI's business. Broken images also reduce the chance of getting traffic from image searches.
Too many broken images on your site may even communicate a message of low quality to
search engines like Google. You can fix your broken images by either finding replacements or
completely removing the image code. Many of the images are inside old blog posts which
got broken when the website was moved. None of these blog posts are less than 2 years old,
but if there is ever time, it might be beneficial to completely remove the broken images for
your SEO.

Images missing alt text
This would be extremely time consuming but ALT text should be present for all images. |
would start by focusing on the photos on pages that are visited the most and prioritize those.

Page speed

Desktop

Here are some steps you can take to improve your Desktop page speed:

Eliminate render-blocking JavaScript and CSS in above-the-fold content

Your page has 2 blocking script resources and 3 blocking CSS resources. This causes a delay in
rendering your page.

None of the above-the-fold content on your page could be rendered without waiting for the
following resources to load. Try to defer or asynchronously load blocking resources, or inline

the critical portions of those resources directly in the HTML.

Optimize images

Properly formatting and compressing images can save many bytes of data.
Optimize the following images to reduce their size by 15KiB (13% reduction).

Compressing
https://scontent.cdninstagram.com/vp/916b6f452796¢53efcObl66f5490e5e3/5E26FECE/t51.288
5-15/e15/70433130_143593993560392_2718945356409735995_n.jpg?_nc_ht=scontent.cdninstag
ram.com could save 15KiB (13% reduction).

Leverage browser caching

Setting an expiry date or a maximum age in the HTTP headers for static resources instructs
the browser to load previously downloaded resources from local disk rather than over the
network.


https://developers.google.com/speed/docs/insights/OptimizeImages
https://scontent.cdninstagram.com/vp/916b6f452796c53efc0b166f5490e5e3/5E26FECE/t51.2885-15/e15/70433130_143593993560392_2718945356409735995_n.jpg?_nc_ht=scontent.cdninstagram.com
https://scontent.cdninstagram.com/vp/916b6f452796c53efc0b166f5490e5e3/5E26FECE/t51.2885-15/e15/70433130_143593993560392_2718945356409735995_n.jpg?_nc_ht=scontent.cdninstagram.com
https://scontent.cdninstagram.com/vp/916b6f452796c53efc0b166f5490e5e3/5E26FECE/t51.2885-15/e15/70433130_143593993560392_2718945356409735995_n.jpg?_nc_ht=scontent.cdninstagram.com
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Leverage browser caching for the following cacheable resources:
https://www.googletagmanager.com/gtag/js?id=UA-142671235-1 (15 minutes)
https://www.google-analytics.com/analytics.js (2 hours)

Minify JavaScript

Compacting JavaScript code can save many bytes of data and speed up downloading,
parsing, and execution time.

Minify JavaScript for the following resources to reduce their size by 4.8KiB (26% reduction).

Minifying https:/briahammelinteriors.com/wp-content/themes/bhi/js/slick.js could save
3.6KiB (25% reduction) after compression.

Minifying
https://briahammelinteriors.com/wp-content/plugins/easy-image-collage/js/public js?ver=112.1
could save 747B (38% reduction) after compression.

Minifying https:/briahammelinteriors.com/wp-content/themes/bhi/js/scripts.js could save
473B (20% reduction) after compression.
Mobile

Here is what you can change to improve your Mobile page speed:

Eliminate render-blocking JavaScript and CSS in above-the-fold content

Your page has 2 blocking script resources. This causes a delay in rendering your page.

None of the above-the-fold content on your page could be rendered without waiting for the
following resources to load. Try to defer or asynchronously load blocking resources, or inline
the critical portions of those resources directly in the HTML.

Remove render-blocking JavaScript:

https://briahammelinteriors.com/wp-includes/js/jquery/jquery.js?ver=112.4-wp

https://briahammelinteriors.com/wp-includes/js/jquery/jguery-migrate.min.js?ver=1.4.1


https://briahammelinteriors.com/wp-includes/js/jquery/jquery-migrate.min.js?ver=1.4.1
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Offsite Analysis Recommendations

Google My Business Recommendations

You could consider adding a little snippet of information or introduction to the company
such as this text from your website, “Our passion isn't just incredible design—it's creating
amazing spaces for our clients through outstanding service. We're Bria Hammel Interiors and
we turn the ordinary into the extraordinary.”

Regarding reviews, it's important to check reviews and make sure they are always being
responded to which BHI is doing really well and should continue to do for reputation
management.

Bing Places for Business Recommendations
Claim BHI's Bing listing and make sure all information is accurate to what you want to show
such as photos etc.

Name, Address, and Phone (NAP) Recommendations
There is a small discrepancy in the address coming from Facebook which is then populating
for the Bing listing which can be easily changed.

Backlinks

Technically there isn't a specific number of backlinks an organization should have to their
website, but the more the better. The best way to build backlinks is to build relationships with
other organizations with a web presence who will refer to your website from theirs. BHI does
a great job of this and is very active on social media including influencers and other
organizations.

Competitor Comparison Recommendations
Continue to build backlinks through fostering relationships with local and national
companies, influencers, partners etc.

Social Media & Video Analysis Recommendations

Social Media
BHI puts a lot of time in effort into their social media and the payoff shows especially on
Instagram with the amount of followers and engagement they have.

| think it would be beneficial to have all social media icon links on the website to encourage
users to connect with BHI in all ways possible. However, at this moment, it may not make
sense to include the YouTube icon and link if the platform isn't being used actively/somewhat
consistently.

Youtube could be utilized more heavily as a free video platform for both BHI and the sister
company, Brooke & Lou. Video is continuously increasing in popularity, and could be a great
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way to take advantage of that. Studio McGee, one of BHI's national competitors uses YouTube
quite heavily, so this could be a way to start to compete in that space. The current YoutTube
videos should be shared on Facebook as well.

Utilizing Instagram IGTV in a creative way or creating YouTube videos that can also be posted
on IGTV could be a great way to increase the use of Video.

Finally, the social icons currently live at the footer of the website and could also be added to
the menu in a minimalist way.
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Appendix

Onsite Analysis Data

Visibility Issues: 404 errors
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Meta: Missing Meta Description List

PAGE TITLE

Shady Beach House | Bria Hammel Interiors
hittps:/f brishammelinteriors.com/portfalia/shady-beach-
house/?image_page=2

Baltimore House | Bria Hammel Interiors
https:/brishammefinteriors.com/portfolio’baltimors/

Lakeville Farmhouse | Bria Hammel Interiors
https:/brishammelinteriors.com/portfolio/lakeville-
farmhouse/

Echo Lake House | Bria Hammel Interiors
hittps:/fbriahammelinteriors.com/portfolio/echo-lake-
house/

Marianna Cottage | Bria Hammel Interiors
https:/fbrishammelinteriors.com/portfolio/marianna-
cottage)

Middleton House | Bria Hammel Interiors

hittps:/briahammelinteriors.com/portfolio/the-middleton-
project!

Afton House | Bria Hammel Interiors
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Missing Meta Description
Missing Meta Description

Missing Meta Description
Missing Meta Description
Missing Meta Description

Missing Meta Description
Missing Meta Description

Missing Meta Description
Missing Meta Description

Missing Meta Description



PAGE TITLE

Shop | Bria Hammel Interiors
hittps:/fbrishammelinteriors.com,/shop/

Shop | Bria Hammel Interiors
https:/briahammelinteriors.com/shop/

Shop | Bria Hammel Interiors
hittps:/brishammelinteriors.com/shop/

Contact | Bria Hammel Interiors
https:/brighammelinteriors.com/contact,

Careers | Bria Hammel Interiors
https:brighammelinteriors.com//careers/

Scottsdale House | Bria Hammel Interiors
hittps:/briahammelinteriors.com/portfolio’scottsdale-
house/?7image_page=2

Lincoln Ave. House | Bria Hammel Interiors
https:/‘brishammelinteriors.com,/portfolio/lincaln-ave-
house/

Willow Lane House | Bria Hammel Interiors
https:/brishammelinteriors.com/portfolio/willow-lane-
house/

Orono House | Bria Hammel Interiors
https:/brishammelinteriors.com,/portfolio/orono-house/?
image_page=2

Casco Ave. House | Bria Hammel Interiors
https:/briahammelinteriors.com/portfolio/ casco-house/
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Contact | Bria Hammel Interiors
https://brizhammelinteriors.com/contact

Our Team | Bria Hammel Interiors
https:/brizhammelinteriors.com//our-team,

Scottsdale House | Bria Hammel Interiors
https./brizhammelinteriors.com/portfolio/scottsdale -
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Orono House | Bria Hammel Interiors
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Meta: Title Tag Length Errors

PAGE TITLE

Ouwr Top 10 Favorites from B&L's Fall
Collection | Bria Hammel Interiors
https://brishammelinteriors.com,20159/0%M/our-
top- 10-favorites-from-bls-fall-collection/

Behind the Design: How We Grew Our
Instagram Following | Bria Hammed
Interiors
https:/fbriahammelinteriors.com,/2019,/05/02//beh
ind-design-grew-instagram-following,

Blog Cookie Swap: Gingerbread Cookie
Recipe | Bria Hammel Interiors
https://brishammelinteriors.com,2018,12,/03/coo
king-collective-gingerbread-cookie-recipe,’

House Beautiful Feature: Middleton,
Wisconsin Project Pt. 1| Bria Hammel
Interiors
https:/fbrishammelinteriors.com2019/04,16,/hou
se-beautiful-feature-middleton-wisconsin-
project-pt-1/

How to Design a Master Bathroom that
Feels like a Luxury Hotel | Bria Hammel
Interiors
https:/fbriahammelinteriors.com,/2019/08,/20/ho
w-to-design-a-master-bathroom-that-feels-like-
a-luxury-hotel!

We're Hiring: Operations
Coordinator/Expeditor! | Bria Hammel
Interiors
https:/fbrishammelinteriors.com,2019,/02 14, hiri
nig-operations-coordinator- expeditar)

A "Do Good" Dinner with Masonic Children's.
Hespital | Bria Hammel Interiors
https:/fbriahammelinteriors.com,/2018,/09,/ 21/ zuc
ker-dinner-party,

Packing for a Long Flight | Bria Hammed
Interiors | Bria Hammel Interiors
https:/fbrishammelinteriors.com,/2018,/02,/12/lon
g-flight-e=sentials/

We're Hiring: Lead Designer + Sr. Design
Intern! | Bria Hamimel Interiors
https://brishammelinteriors.com,2018,/07,30/ hiri
ng-lead-designer-senior-design-intern/

Kid's Valentine’s Day Treats | Bria Hammel
Interiors | Bria Hammel Interiors
https:/fbrishammelinteriors.com,2018,/02,/02 /kid
s-valentines-day-treats-bria-hammel-interiors/

4

78

83

&6

il

73

[

[

PAGE TITLE

Looks to Fall In Love With | Our Fall Style
Guide | Bria Hammel Interiors
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Desktop Page Speed

Desktop Page Speed Results

SPEED

Speed
Eliminate render-blocking JavaScript and CSS in above-the-fold content
Your page has 2 blocking script resources and 3 blocking CSS resources. This causes a delay in rendering your page.

None of the above-the-fold content on your page could be rendered without waiting for the following resources to load. Try to defer or asynchronously load blocking resources, or inline the critical portions of those resources directly in
the HTML.

Remove render-blocking JavaScript:

P sfiquery/jquery jsPver=112.4-wp

p interi P i yiiauery te.min js?ver=141

Optimize CSS Delivery of the following:

Optimize images
Properly formatting and compressing images can save many bytes of data.

Optimize the following images to reduce their size by 15KiB (13% reduction).

c a y E/t51 7 _njpg?_ne_| om could save 15KiB [13% reduction].

Mobile Page Speed

Mobile Page Speed Results

SPEED

Speed

Your page has 2 blocking script resources and 3 blocking €SS resources. This causes a delay in rendering your page

x Eliminate render-blocking JavaScript and CSS in above-the-fold content

None of the above-the-fold cantent on your page could be rendered without waiting for the following resaurces to load. Try to defer or asynchrenously load blocking resources, or inline the critical portiens of thase resources directly in
the HTML.

Remove render-blocking Javascript:

P interi P s/iquery/jquery s2ver-112.4-wp

wip-i G v/iquery-mi min js?ver=1.4.1

Optimize €SS Delivery of the following:

Leverage browser caching
setting an expiry date or a maximum age in the HTTP headers for static resources instructs the browser to load previously downloaded resources from local disk rather than over the network

Leverage browser caching for the following cacheable resources:

671235-1[15 minutes]

js (2 hours)
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